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CDC Programs Prevent & Reduce the Impact of Sepsis 

Data for Action Innovation

Education Collaboration



• CDC/CMS new adult sepsis outcome measure
• Sepsis Core Elements structural measure
• Pediatric sepsis electronic surveillance definition
• Maternal sepsis electronic surveillance definition
• Updated national adult sepsis burden estimate

Current & Future CDC Sepsis Work



• Provide guidance for monitoring and optimizing hospital management and outcomes of 
sepsis
- "How to build a successful hospital sepsis program”
- Emphasis on leadership support, personnel resources, quality improvement tools and 

implementation science

• Complement existing sepsis guidelines and facilitate implementation of recommended 
practices
- Additional emphasis on sepsis management throughout hospitalization and recovery
- Intended audience is U.S. hospitals and hospital systems
- Applicable regardless of hospital type and population

The Hospital Sepsis Program Core Elements Purpose



Hospital Sepsis Program Core Elements



• Four initial questions were included in the NHSN survey in 2023
• Additional questions were added to the next survey (January 2024) to reflect the 

complete Core Elements

NHSN Annual Survey

https://www.cdc.gov/nhsn/forms/57.103_pshospsurv_blank.pdf

https://www.cdc.gov/nhsn/forms/57.103_pshospsurv_blank.pdf


Sepsis Core Elements Materials

2023 NHSN Annual Survey 
Findings

NEW
NEW

Core Elements uptake 
overview image



Early Gains
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Opportunities for Improvement
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• Goal
- Prevent and reduce infections that can lead to sepsis and 

optimize healthcare quality and patient safety by raising 
awareness, knowledge, and motivating behavior change 
related to sepsis prevention, early recognition, and 
appropriate treatment among consumer and healthcare 
professional target audiences. 

• Priority messages for
- HCPs
- Patients and families

• Alignment with cross-agency groups
- Be Antibiotics Aware & C. diff campaigns
- Antimicrobial Resistance 
- Project Firstline (infection control in healthcare settings)
- Division of Adolescent and School Health
- Division of Reproductive Health
- Division of Cancer Prevention and Control

CDC’s Get Ahead of Sepsis Campaign Increases Sepsis Awareness



Priority Audiences*

*All audiences are both English and Spanish-speaking.

Consumers 
(Patients & Families)

Healthcare 
Professionals

New: Youth organizations and schools New: Outpatient dialysis center healthcare professionals 

New: People with recent severe illness, surgery, or 
hospitalization 

New: Inpatient rehab healthcare professionals  

New: People who are pregnant or post-partum Updated: Hospital staff

Updated: Adults 65+ w/ 1+ chronic conditions Primary care providers 

Updated: Patients who survived sepsis & caregivers Nurse practitioners and physician assistants who work at 
urgent care clinics

Parents of children 12 & younger Emergency Medical Services personnel

Adults who care for a family member 65+ Emergency department triage nurses

Healthy adults 65+ Long-term care nurses, med techs & sitters

Cancer patients & caregivers



Get Ahead of Sepsis Campaign Activities

• Earned media
• Paid media 
• Social media
• Website
• Emails
• Materials 
• Partner & Policy Coordination Social media

Website

Paid media
Materials

Earned media



Get Ahead of Sepsis Campaign Results Since September 2023
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Top Performing ads by 
click-through rate

1 in 3 - 7.74% CTR
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Get Ahead of Sepsis Paid Media Results Since September 2023

Burden - 2.03% CTR

Signs & Symptoms - 
6.38% CTR



• Continuous paid media buy since December 2023 that will continue
• Continued material updates and new material creation
• Campaign progress monitoring
• Continue formative research for the campaign (e.g., Porter Novelli View survey)
• Support the dissemination and promotion of materials for schools and communities before 

people are sick – we need help from partners, like you!
• Continued promotion of the Sepsis Core Elements

2024-2025 Focus



Sepsis Awareness Month 2024



• Consumers
- Patient stories
- New & refreshed materials
- Paid media
- Social media

• Healthcare Professionals (HCPs)
- NHSN survey results/Sepsis Core Elements
- New & refreshed materials
- Paid media
- Social media

• Partners
- New and updated toolkits

• Parents and caregivers of children
• Youth coaches, counselors, & 

other volunteers
• Public health partners

SAM 2024 Promotion
NEW

NEW

NEW

Data

Materials

Report

…and more!



• Communities & schools about sepsis 
in children
- Toolkit includes:

• 2 posters
• 2 fact sheets
• 1 introduction letter
• 2 drop-in articles
• 1 3x5 card
• Multiple social media messages & 

graphics 

• Dialysis
- 1 fact sheet for consumers
- 1 fact sheet for HCPs

New Suites of Materials

Materials for Communities & Schools

Dialysis materials

https://www.cdc.gov/sepsis/php/toolkit/index.html
https://www.cdc.gov/sepsis/communication-resources/index.html
https://www.cdc.gov/sepsis/hcp/communication-resources/index.html


2017 Look/Feel:

Refreshed Materials Suite
Refreshed Materials:

Consumers

HCPs

Consumers

HCPs

Consumer: https://www.cdc.gov/sepsis/communication-resources/index.html 
HCP: https://www.cdc.gov/sepsis/hcp/communication-resources/index.html 

https://www.cdc.gov/sepsis/communication-resources/index.html
https://www.cdc.gov/sepsis/hcp/communication-resources/index.html


Updated Partner Toolkit
• For public health partners

- Toolkit includes:
• 1 introduction letter
• 3 drop-in articles
• 1 customizable news release
• Multiple social media messages 

& graphics 

Example materials, but there are many more! New graphics will be added soon.

https://www.cdc.gov/sepsis/php/toolkit/index.html


Download, Order, & Share GAOS Materials
Download
• Patient materials: 

https://www.cdc.gov/sepsis/
communication-resources/index.html 

• HCP materials: 
https://www.cdc.gov/sepsis/hcp/
communication-resources/index.html 

Order at wwwn.cdc.gov/pubs. Select 
“Sepsis” from the Programs drop-down 
menu and click “Search” or Call 1-800-
CDC-INFO. New materials coming soon for 
ordering.

Consumer Materials HCP Materials

NEWNEW

https://www.cdc.gov/sepsis/communication-resources/index.html
https://www.cdc.gov/sepsis/communication-resources/index.html
https://www.cdc.gov/sepsis/hcp/communication-resources/index.html
https://www.cdc.gov/sepsis/hcp/communication-resources/index.html


Augment Web Updates, Blog Posts, & Email 
Newsletter Content & Share On Your Channels

• CDC.gov/sepsis webpage updates
• CDC.gov homepage feature on World Sepsis Day (Sept. 13)
• Sepsis Email Newsletters 

- Sign up:

• Safe Healthcare Blog 
- https://blogs.cdc.gov/safehealthcare/  

https://blogs.cdc.gov/safehealthcare/


Follow & Share Media & Social Media Messages
National Paid Media Social Media



Register for & Attend Partner Events

• 9/12: END SEPSIS 8th Annual 
National Forum on Sepsis 
(Virtual)
- Register: 

https://www.EndSepsisForum.org/   

• 9/25-9/27: Sepsis Alliance 
Summit (Virtual)
- Register: 

https://learn.sepsis.org/sepsis-
alliance-summit-2024 

Dr. Mandy Cohen and Dr. Mike Bell will be speaking at 
the END SEPSIS 8th National Forum on Sepsis 

https://www.endsepsisforum.org/
https://learn.sepsis.org/sepsis-alliance-summit-2024
https://learn.sepsis.org/sepsis-alliance-summit-2024


Questions?



Sepsis Awareness Month: 
Round Robin Updates

All Partners



Thank You!



For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY:  1-888-232-6348    cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the official 
position of the U.S. Centers for Disease Control and Prevention.
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